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PRESENTATION
Operator
Good afternoon. My name is Dan and I will be our conference facilitator today. At this time, I would like to welcome everyone to the Regal
Entertainment Group fiscal first-quarter 2015 earnings release conference call with our host Amy Miles, Chief Executive Officer of Regal Entertainment
Group, and David Ownby, Chief Financial Officer of Regal Entertainment Group. (Operator Instructions).
I would like to remind our listeners that this conference call contains forward-looking statements within the meaning of Section 27-A of the Securities
Act of 1933 as amended and Section 21-E of the Securities Exchange Act of 1934 as amended. All statements other than statements of historical
facts communicated during this conference call may constitute forward-looking statements. These forward-looking statements involve risks and
uncertainties. Important factors that can cause actual results to differ materially from the Company's expectations are disclosed in the risk factors
contained in the Company's annual report on Form 10-K dated March 2, 2015. All forward-looking statements are expressly qualified in their entirety
by such factors.
Today's call and webcast may include non-GAAP financial measures. A reconciliation of these non-GAAP measures to the most directly comparable
financial measures calculated and presented in accordance with GAAP can be found in today's press release and on the Company's website,
www.regmovies.com.
Now I will turn the call over to Amy Miles.

Amy Miles - Regal Entertainment Group - CEO
Hello, everyone, and thank you for joining us this afternoon. After many months of speculation and coverage regarding the much-anticipated 2015
film slate, today is our first opportunity to discuss actual 2015 results with you. I am happy to report that, to date, those results have lived up to the
hype. In a period that many considered our toughest comparison of the year, industry box office results for the first four calendar months of 2015
exceeded last year's start by over 2.5%. With the headstart going into this weekend's release of Marvel: The Avengers 2, and easier comps in the
coming weeks, we remain optimistic regarding the potential for box office success during the summer box office season.
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Against that industry backdrop, early 2015 was equally exciting for our circuit. During the first quarter, the 254 screens that were converted to
reclining seats last year contributed an incremental $4 million of box office revenue. The six new-build theaters we opened in late 2015, all of which
feature reclining seats, generated almost twice our overall average box office per screen. And our new offerings at the concession stand continued
to gain traction, enabling us to achieve a record quarterly concession per cap of $3.92.
David will go through the particulars of our quarterly numbers later in the call, but when you combine the revenue growth associated with our
efforts to enhance the customer experience with our proven track record of controlling operating costs, it's easy to see why we are optimistic about
the remainder of 2015 specifically and in the future in general. With that in mind, I'll spend just a few moments providing an update regarding our
key near-term initiatives.
First and foremost, our installation of luxury reclining seats is continuing at a steady pace with an additional 63 screens converted so far this year
and another 92 currently under construction. We are still on schedule to convert approximately 40 buildings with approximately 500 screens in
2015 and ultimately expect to outfit at least 25% of our screens with luxury seating.
Second, our low-cost, low-risk investment in the equipment necessary to provide an enhanced menu and alcoholic beverages to our customers
continues to have a more meaningful impact on our concession revenues, adding almost $0.09 to our concession per cap in the first quarter. We
continue to add new locations to our list of theaters that feature these offerings at the rate of roughly three per week and expect to end 2015 with
185 theaters serving the enhanced menu and 135 sites with some type of alcoholic beverage served.
And third, as is always the case, we will continuously be on the lookout for industry acquisition opportunities at attractive multiples. While
opportunities have been slow to materialize recently, we believe that a healthy 2015 box office environment and the necessary capital investment
in luxury amenities may serve as motivation for sellers in the relative near-term. We are extremely excited about the potential for growth and
financial returns associated with these initiatives and look forward to updating you as they progress.
And finally, we are excited as anyone about the films scheduled for release in the coming months and fully believe that, when it's all said and done,
2015's box office results may indeed live up to the hype. But in a year like this one, it's very easy to overlook what we believe is one of the key
aspects of our business, the long-term stability of the domestic box office.
Our industry has always experienced and will likely continue to experience short-term fluctuations in box office revenue primarily related to the
commercial appeal of the content available in any given period. Recent periods are no exception. But against that backdrop of quarterly or even
annual ups and downs, the long-term box office has remained remarkably consistent with average annual attendance of just under 1.35 billion
people and steady inflationary type price increases since 2009 producing annual box office revenues of between $10.2 billion and $10.9 billion in
each of the last six years with three of those six years, 2009, 2012, and 2013, producing a new record of domestic box office total.
As we look ahead, we believe that the industry's focus on customer amenities and the studio's commitment to theatrical release dates throughout
the calendar year and well into the future will at a minimum maintain the stability of domestic box office for years to come, enabling us to generate
meaningful returns for our shareholders long after a hopefully record 2015 box office has come and gone.
In summary, we are extremely pleased that 2015 is off to a great start from a box office perspective and that our investments in the customer
experience are already having a positive impact on our operating results.
I'd now like to turn the presentation to David for a discussion of our financial performance.

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
Thanks, Amy, and good afternoon everyone. For the next few minutes, I will provide a brief analysis of our first-quarter results and an update with
respect to our balance sheet and asset base. But before we get to the numbers, a couple of housekeeping items.
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First, please note that we have updated our computation of adjusted EBITDA as it relates to our earnings from National CineMedia. Historically, we
have included our GAAP equity method earnings from NCM in that competition. In an effort to more closely align our reported adjusted EBITDA
with our operating cash flow, beginning in this quarter and on a go-forward basis, we will instead include our quarterly cash distribution from NCM
in adjusted EBITDA. This change is reflected for all periods presented in the reconciliation of EBITDA to adjusted EBITDA in our press release.
And second, the comparability of our first-quarter results in 2015 to those in 2014 is impacted by the timing of our fiscal calendar. Our first fiscal
quarter last year totaled 91 days and included six days from the week between Christmas Day and New Year's Day, a traditionally high attendance
period for the Company and the industry. This year, our first quarter totaled only 89 days and did not include any days during the Christmas/New
Year's week. The shift in our calendar had a positive impact on our results for the fourth quarter of 2014 and a corresponding negative impact on
our results for the first quarter of this year. With that in mind, for our first fiscal quarter, we generated total revenues of $691.3 million, including
$454.1 million of box office revenue, $198.2 million of concession sales, and $39 million of other operating revenue.
Our admissions revenue for the quarter fell by approximately 7% as a result of an 8% decline in attendance, partially offset by a 1% increase in our
average ticket price. Although our average ticket price benefited somewhat from a film slate headlined by two R-rated pictures, a lack of successful
3-D product during the quarter led to an overall decline in premium ticket sales and ultimately kept the increase in our average ticket price to a
minimum.
Our concession revenue, on the other hand, declined by only 1% as the aforementioned decline in attendance was almost entirely erased by an
increase of over 7.5% in our concession per cap, our highest quarterly increase in over seven years. Strategic price increases, improvements in
popcorn and beverage volume and the continued success of our enhanced food menu and alcoholic beverage offerings all contributed to the
increase and helped us achieve the highest quarterly concession per cap in our history.
Other operating revenues grew by $2.4 million as compared to the same period last year due primarily to increases in revenues from our advanced
ticketing and gift card programs.
Our film and advertising expense of $234.3 million represented 51.6% of admissions revenue, 50 basis points lower than the same period last year
but slightly higher than the historical average for the first quarter due primarily to a box office that relied on a few high grossing films as opposed
to a breadth of titles. Our 86.9% concession margin remained consistent with the same period last year as slight increases in raw material and
packaged goods cost were completely offset by an increase in the amount of vendor marketing revenue recorded as a reduction of cost of concession.
Total rent expense of $103.7 million decreased by just under 1% in the aggregate due primarily to the restructuring of an existing master lease
covering nine of our properties and, to a lesser extent, an overall reduction in our average screen count since the first quarter of last year.
In total, other operating expenses of $202.2 million were in line with the same period last year while our managers and field personnel reacted
appropriately to the attendance environment throughout the quarter and reduced payroll hours when appropriate. Those savings were offset by
costs associated with an increase in our Fathom alternative content revenue in the first quarter.
As Amy mentioned earlier, the year is off to a great start and we are pleased that the healthy increase in our concession per cap and our operational
execution enabled us to generate first-quarter adjusted EBITDA and adjusted earnings per share well ahead of consensus Wall Street estimates.
And as for our asset base and balance sheet, capital expenditures, net of asset sales and landlord contributions for the quarter, totaled $18.8 million,
and we continue to actively manage our asset base, opening one theater with 12 screens and closing five theaters with 45 screens to end the
quarter with 570 theaters and 7,334 screens.
Based on our development schedule and outlook for the remainder of the year, we still expect full-year capital expenditures to be between $135
million and $145 million. We expect to open two new build theaters with 24 screens and close six to ten theaters with 50 to 80 screens, which
would result in ending counts of approximately 568 theaters and 7,326 screens for 2015.
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With respect to the balance sheet, in early April, we took advantage of a favorable leverage loan market to extend the maturity of our senior credit
facility for an additional five years through 2022. While the extension came with a slightly higher interest rate, our top priority was maintaining the
flexibility in our capital structure by eliminating any remaining near-term refinance risks. And we were extremely pleased with the outcome given
the market conditions.
With our current capital structure and interest rate swap portfolio, we now expect our interest expense to be approximately $33 million per quarter
for the remainder of the year. And as of the end of the quarter, our overall leverage ratio was 3.9 times net debt to adjusted EBITDA.
In closing, again, we are very happy about the better-than-expected start to the year and we remain excited about the opportunity to further
enhance the customer experience and the potential for box office success throughout 2015.
Operator, this concludes our prepared remarks and you can now open the lines for questions.

QUESTIONS AND ANSWERS
Operator
(Operator Instructions). Eric Handler, MKM Partners.

Eric Handler - MKM Partners - Analyst
Thanks a lot for taking my question. Just focusing on the concessions, you had a really good growth there on an absolute basis, $0.28 year-over-year
increase. You said $0.09 came from the concession enhancements. I'm wondering if you could talk a little bit about what drove the rest of that
increase.

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
Sure, Eric. It's really three buckets and they are all pretty much equal. Like Amy said, $0.09 from the new items. If you break that down, it's about
$0.065 for the food and about $0.025 for the alcohol, and I think that really reflects just the number of locations we have those in. And in the
remainder, about another $0.09 or $0.10 from just pure volume increases in our core Coke and popcorn items. We measure that in terms of units
sold per 1,000 people and our beverage volume was up about 3.5% and our popcorn volume was up about 2.5%. And then the remaining third of
it is just price increases on those same core items, Coke and popcorn.

Eric Handler - MKM Partners - Analyst
Great. And I'm just curious. Out of how many -- where you're looking up to open up alcohol sales, are there -- what other regions -- I know New
York City, there's some legislation that's trying to allow for alcohol sales in theaters. Are there any other big regions that do not allow alcohol sales
in theaters?

Amy Miles - Regal Entertainment Group - CEO
It is a market-by-market analysis, Eric, to your point. And hopefully we'll see a change in New York. That is something that we are currently working
on. But I can't think of another market of the scale of New York, but to your point, it is a market-by-market analysis.
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Eric Handler - MKM Partners - Analyst
Okay, thanks a lot.

Operator
Townsend Buckles, JPMorgan.

Townsend Buckles - JPMorgan - Analyst
Thanks. If you could break down your box office performance in the quarter, the extent to which the competitive pressures you've referenced
before continue to be a factor versus how the slate played on your network as we heard AMC highlight that American Sniper and a higher SKU of
family films were headwinds for them.

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
Sure. Townsend, I think you probably hit the nail on the head there. I mean if you think about how we compare to the industry, I think it was down
about 4.5% or so for our period, and we are a couple of hundred basis points behind that, give or take, on a per-screen basis.
And again, you highlighted the two things that really matter there. First, you heard us talk before about the way -- about differences, geographic
differences in box office performance. And the film slate this quarter, particularly some of the top films, seem to magnify some of those differences.
I'm sure you and others have seen some of the press reports regarding the varied performance of American Sniper and Fifty Shades of Grey around
the country. And that dynamic, combined with some really rough weather in the upper Northeast led to some significant geographic differences
this quarter. Just by way of an example, New York, the New York, Boston, and Seattle markets, all important markets for us, experienced box office
declines of more than double the industry average in the first quarter. Those differences typically even out over the course of a year but they had
a clear impact on the first quarter.
And then secondly, you heard us say on the last few calls that, with the industry's recent focus on customer amenities, we've seen an uptick in
investment in both new theaters and existing assets. Any time that happens, we would expect to see some short-term impacts on market share,
and we did see some of that this quarter in some local markets.
You heard Amy mention the impact of some of our initiatives earlier in the call, specifically our recliner and new build locations. Those are starting
to turn the tide and I suspect you'll see more of that as we continue to layer in additional sites every quarter. As we've said many times before, we
believe we have the balance sheet and the asset base to win that market share battle in the long run.

Townsend Buckles - JPMorgan - Analyst
Got it. That's helpful. And AMC also seems to be shifting gears a bit on their PLF offering by bringing in Dolby as a partner to strengthen the
presentation and branding there. Do you have any interest in moving in that direction, bringing in a third party for -- improve the consumer
reception for RPX or even adding a new offering into the mix?

Amy Miles - Regal Entertainment Group - CEO
You know, at this point, I would say we are already really pleased with the consumer reception and perception of RPX.
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As it relates to Dolby, I would highlight that we already are a partner with Dolby on the sound side. I think about 25% of our RPX locations feature
the Dolby Atmos or sound system.
And so as far as the future is concerned, for any of these enhancements that we are seeing in the sight and sound area, first and foremost, we going
to focus on making sure that we do provide a premium experience for our customer.
And as far as third-party partnerships are concerned, as it relates to some of this new technology, we'll just continue to evaluate our options. And
we don't have anything to announce today but we will continue to evaluate technology partners in the future.
And for us, another thing that's very important in this area, as we consider some of these enhancements from a consumer experience perspective,
we're also going to make sure that whatever investment or cost savings that happens is also very prudent from a shareholder return perspective.

Townsend Buckles - JPMorgan - Analyst
Got it. Makes sense. Thank you.

Operator
Ben Mogil, Stifel.

Ben Mogil - Stifel Nicolaus - Analyst
On the larger M&A environment, you know, AMC was on the call yesterday saying they thought that, post the Screenvision and CM merger, the
DOJ had a heightened sort of scrutiny of the industry, extending all the way to that transaction. You obviously went through some sort of process
and we are where we are today. What's your sense between the process that you went through and some feedback you would've had from some
of your suitors and obviously being party to the NCM transaction? Are you seeing the DOJ being much more heightened around the industry? And
you've obviously, Amy and David, you've done this for years. You've seen cycles of DOJs. Sort of maybe talk to us about how you are seeing the
regulatory environment, even in a historical perspective.

Amy Miles - Regal Entertainment Group - CEO
Yes, I think it is important to kind of put it in a historical perspective because if you think about it, from Regal's history, and let's use the past 25
years, we've executed, over that time period, approximately 40 acquisitions. And again, that's represented, give or take, 70% of our growth. And
I'll highlight that fact because I think it demonstrates our experience in the M&A arena.
So, if I think about it, we've always considered and we are going to continue to consider the impact of the DOJ and any type of potential divestitures
that may happen as part of our acquisition analysis. And even considering today's environment, we believe that, over time, we're going to find
accretive acquisition opportunities and we're going to be up to execute that acquisition strategy.

Ben Mogil - Stifel Nicolaus - Analyst
And are you seeing -- I mean are you -- you've always been mindful of the DOJ. Do you think that what previously maybe a year or two ago were
deals that you thought could've passed muster are now going to be much dicier?
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Amy Miles - Regal Entertainment Group - CEO
I have no reason to believe, with respect to the theater deals, that the DOJ perspective has changed.

Ben Mogil - Stifel Nicolaus - Analyst
Okay. That's it for me. Thank you very much.

Operator
Robert Fishman, MoffettNathanson.

Robert Fishman - MoffettNathanson LLC - Analyst
I have one for Amy and then one for David please. Amy, can I ask about where your relationships stand with your studio partners in regards to the
film rental costs? I'm wondering. Is there a point where you have to draw the line on film costs similar to what we are seeing with Disney in Germany?
Or are you okay paying more as long as the big tentpole movies can live up to their expectations?

Amy Miles - Regal Entertainment Group - CEO
I think, if you put it in a historical context and look at our film costs over a long period of time, you're going to see a lot of stability in that line and
we've talked a lot about the symbiotic relationship that exists between exhibition and distribution and that drives a lot of that consistency in that
cost line. But I do think one has to remember, in a year, let's say that 2015 meets all our expectations, and we have every reason today to believe
that it will, because we have pay for performance scales, one would expect, in a year like 2015, that you may see increased film costs because one
is going to expect the film slate to be driven by tent poles. That I think is not a change. That's just the nature of how the content or the expectations
for how the content will perform this year. Other than that, I can't speak to another change.

Robert Fishman - MoffettNathanson LLC - Analyst
That makes sense. So David, given the more limited average ticket price growth, 1% in the quarter, which is actually pretty consistent with what
we've seen over the past couple of years on a full-year basis, are you more cautious on pushing pricing at the local theater level to the typical 2%
to 3% growth that we've become used to? Or do you think the lack of success on 3-D that has pressured some of the growth can be reversed this
year and help accelerate the growth for the remainder of the year?

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
I think the trend that you see over the last couple of years has more to do with the mix of tickets that we sold as opposed to any change in our
approach to pricing. If you remember the premium offerings, while quarter to quarter that bounced up and down some over the last couple of
years, they have probably ticked down from a high maybe a few years ago about 20% of our ticket sales were in a premium format, and today that
number is more like 16% or 17% this past year.
I do think, as you look ahead and you think about some of these customer amenities that we are talking about, particularly the reclining seats, it
gives us another avenue to think about pricing a little bit differently, at least in those locations that feature those amenities. So I think, as you step
back from that and look at the broader landscape or a broader time frame, you'll continue to see those inflationary type price increases come
through. Obviously, they will be impacted quarter to quarter and year to year by that mix to some extent but our approach to that has not changed
at all.
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Robert Fishman - MoffettNathanson LLC - Analyst
Okay, thank you both.

Operator
Leo Kulp, RBC Capital Markets.

Leo Kulp - RBC Capital Markets - Analyst
Thank you for taking the questions. Two if I could. First, clearance seemed to be a pretty popular topic at CinemaCon this year. Do you see much
risk of clearance going away? And if so, how should we think about the impact of it?
And then second, one of your competitors has talked about the shift to tax on top as a driver of concessions growth. Is there an opportunity there
for Regal to implement that strategy?

Amy Miles - Regal Entertainment Group - CEO
With respect to -- I'll go ahead and answer with respect to the DOJ. Obviously, we are aware of the reports that the DOJ is reviewing film clearances.
And at this point, there's really nothing that we have to report regarding their process.
And as far as our thoughts on clearances, and we have expressed these before, but one has to remember that film clearances, they've existed for
many years. And we believe they have because they are beneficial to the studios, they are beneficial to exhibition, and we also think they are
beneficial to the consumer. And the reason why we believe that is, with clearances, it helps the studios cost-effectively distribute the movies.
Exhibitors can then compete for the film content. And then lastly, consumers are provided a variety of choice because clearances exist. So at this
point in time, we would fully expect clearances to continue to be used in our industry, and we would expect that for the near-term in the future.

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
Leo, as it relates to the tax on top, there are some markets around the country where we do that today, some where it's mandated and some where
we have chosen to do it. It seems like the current trend is for more municipalities to mandate those types of -- that type of disclosure to a customer.
So, certainly, we'll comply in those instances.
In our view, the tax on top is simply another form of price increase, so we don't think about that any different than we would a normal price increase.
It may be a little bit different optically to the customer in some cases, but at the end of the day, it's still just a price increase. So we'll always think
about that as we think about our overall pricing strategy.

Leo Kulp - RBC Capital Markets - Analyst
Got it. Thank you.

Operator
Jim Goss, Barrington Research.
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Jim Goss - Barrington Research Associates, Inc. - Analyst
I've got a couple. First, in terms of the comps issues you discussed for the first quarter, are there any issues we ought to look at in the subsequent
quarters of the calendar year with the change in your accounting periods?

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
I think the biggest impact is probably this first quarter Jim. Now, to be fair, in the fourth quarter of this year, we'll have a fewer number of days in
the fourth quarter than we had last year, but those days are largely at the beginning of the quarter and in early October or maybe late September,
and so they won't matter quite as much as those days during the Christmas week. so I don't think, as you look ahead, you'll see any quarters where
it's nearly as impactful as it is this quarter.

Jim Goss - Barrington Research Associates, Inc. - Analyst
Okay. And it will be a positive or negative comparison are you saying for this quarter, the quarter we are in right now?

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
The quarter we are in right now, the calendar shift had a negative impact on this first quarter. Are you asking about the second quarter Jim? I'm
sorry.

Jim Goss - Barrington Research Associates, Inc. - Analyst
The second quarter.

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
I don't think it has much of an impact in the second quarter.

Jim Goss - Barrington Research Associates, Inc. - Analyst
Okay. And then regarding M&A, I was wondering if you could talk a little about the deal environment as you are seeing it right now. Like are some
of the sellers holding off to take advantage of the film slate? Do your M&A plans now incorporate anything beyond the US, or would they remain
in the US only?
And thirdly, would you buy underperforming properties at a discount to renovate to suit now that you have this pattern of receiving initiatives
that you are implementing?

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
Jim, as far as international acquisitions go, I mean, obviously, we are a known acquirer in the business, so pretty much anytime something is for
sale worldwide, we hear about it and get a chance to look at it. I would tell you that, today, our priority is to continue doing business right here at
home. That's where we believe the best opportunities for return are for us. To the extent that changed at some point in the future, then international
is certainly something we can think about.
As far as buying -- I'm going to paraphrase what you would refer to as fixer-uppers. Historically that's not something we've done very much. That
dynamic changes a little bit when you maybe think about the opportunity to go into some of those locations and add some of the premium
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amenities that you've heard us talk about. So that's something that we'll always evaluate. But ultimately that will come down to an evaluation of
the all-in return on that investment, just like it would for anything else we do. And we would have to evaluate both whatever that discounted
purchase price might be plus the amount of capital we would feel necessary to get those theaters up to a place that we would feel comfortable
operating them.

Jim Goss - Barrington Research Associates, Inc. - Analyst
Okay. And then the other part was whether you think sellers, potential sellers are holding back to take advantage of the slate.

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
It's hard to know that, Jim, specifically. It's certainly, logically, you would expect some smaller exhibitors to look at the film Slate this summer and
say, hey, I've got a chance to put a lot of money in the bank. But I can tell you, the environment has been relatively quiet for several months now,
but it's hard to always know what that motivation is.

Jim Goss - Barrington Research Associates, Inc. - Analyst
Okay, thanks a lot.

Operator
Barton Crockett, FBR Capital Markets.

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
Barton are you there?

Chase White - FBR Capital Markets - Analyst
Apologize. I was on mute. This is Barton's associate, Chase White sitting in for Barton. Quick follow-up question. On the clearance and film zones
question, basically what would your strategy be? How would you approach it if the DOJ were to get more involved in that process?

Amy Miles - Regal Entertainment Group - CEO
We wouldn't speculate on a theoretical situation as it relates to a DOJ process. That's just not something we would do.

Chase White - FBR Capital Markets - Analyst
Okay. And then one more follow-up, if I may. What's your view on how much of the industry is trending towards reseating? And how would you
compete with competitors? Would it be more of a head-to-head basis if you saw someone reseating near a theater that you hadn't done it at?
Would you go head-to-head or how do you think about that?
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When we think about locations where we want to introduce luxury seating or other amenities, we're going to evaluate that purely on a return basis.
So, if we feel like we can put dollars in a location and get a good return for our shareholders, then we're going to do that. In some instances, those
will be theaters that have not or we don't expect will be impacted by other competitors' actions and in some cases they will be. So, that's a
case-by-case analysis.
And I'm sorry, what was the first part of that question?

Chase White - FBR Capital Markets - Analyst
Just how much of the industry do you think will trend in that direction and will it be regional? How is that developing?

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
It's hard to get a good feel for that just because there's obviously a lot of players in the industry. Obviously, some of the public companies have
kind of laid out what their plans are and so those are fairly well-known at this point, but it's hard to know, with many of the smaller private companies,
exactly what their near or long-term intentions are.

Chase White - FBR Capital Markets - Analyst
Sure. Thanks guys.

Operator
Tuna Amobi, S&P Capital IQ.

Tuna Amobi - S&P Capital IQ - Analyst
So Amy, with regard to mobile ticketing, I know that you guys have done some things in the past. We haven't heard much about it lately. I was
wondering if you can maybe talk about it and perhaps any potential hurdles that may have impeded the take off? I mean it seems like not just you
guys but the rest of the industry. It sounds to me that it's something that's really ripe to be -- to at least begin to contribute in some meaningful
way. If you could talk about you know what you've seen, that would be helpful.

Amy Miles - Regal Entertainment Group - CEO
Sure, Tuna. I think one interesting thing as it relates to kind of a recent data point, when we look at our -- I'm going to put them in the same category
-- but on our advance ticket sales, we are seeing that over half of those transactions are now executed for us in a mobile platform. So we have just
crossed that 50% threshold. So, I think that's a good data point for mobile.
And as we are thinking about investments that we make in the future, from an online perspective, we are going to focus a lot more on the mobile.
And I can tell you that we're doing some tests in different markets with, you know, one provider in particular -- we're not quite ready to announce
anything today -- that is specifically targeted to drive more mobile sales. So we are looking at the opportunities and doing some various tests as
we speak. So, we'll keep you updated with respect to that progress, but I do think we've reached an exciting point as it relates to that 50% crossover.
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Tuna Amobi - S&P Capital IQ - Analyst
That's quite interesting. Now, how does that begin to affect your business plan whether on the -- when you talk about investments but also on the
operating side, does that have any kind of major implications that we should be aware of from a modeling perspective in terms of the economics
of those types of transactions versus the traditional -- so any kind of color would be helpful. Thanks.

Amy Miles - Regal Entertainment Group - CEO
Yes, I think at this point, it would be premature to speculate. We do think there's opportunities in the future but I think those are little bit further
out to think about changing models today with respect to that opportunity. It's something that we are focusing on and investing dollars, but I
would say it's probably a bit premature to change a forecast today.

Tuna Amobi - S&P Capital IQ - Analyst
Okay. Thank you very much.

Operator
Matthew Harrigan, Wunderlich Securities.

Matthew Harrigan - Wunderlich Securities, Inc. - Analyst
I'm sure you are more aware than anybody just how amazing some of these attendance numbers are and yield numbers are and these upgraded
seatings. It really feels like there was kind of a patch before and now it's something that almost has a discernible impact on the business.
Do you see anything to the extent that you are able to measure individual behavior off loyalty programs or whatever that there is a real propensity
just to actually go to more films when people just want to come in and get ensconced in those luxury seats and it's actually affecting the pattern
that way or is it just too early to tell?

David Ownby - Regal Entertainment Group - EVP, CFO, Treasurer
This is probably a more high level data point, Matthew, but I do think, as we've looked at the different markets where we've installed these amenities
around the country -- and granted this is a big -- there could be a big difference market to market, but we've pretty much across the board seen
some level of market growth, not just share shift as we've installed these. And I think that's a good indicator that either, A, people are coming more
often, or B, more people, just more people in general are getting off their couch and coming to the theater. And either way, that's good for the
industry.

Matthew Harrigan - Wunderlich Securities, Inc. - Analyst
And Kevin Tsujihara got pretty good applause when he said very committed strategically to maintaining the number of films as opposed to really
focusing too much on tent poles. Is there anything that gives you any pause in the number of releases, or do you see new distributors emerging
and you are still pretty kind? I know generally or traditionally you're pretty confident in the steady-state output.

13
THOMSON REUTERS STREETEVENTS | www.streetevents.com | Contact Us
©2015 Thomson Reuters. All rights reserved. Republication or redistribution of Thomson Reuters content, including by framing or similar means, is prohibited
without the prior written consent of Thomson Reuters. 'Thomson Reuters' and the Thomson Reuters logo are registered trademarks of Thomson Reuters and its
affiliated companies.

APRIL 30, 2015 / 8:30PM, RGC - Q1 2015 Regal Entertainment Group Earnings Call
Amy Miles - Regal Entertainment Group - CEO
Yes. I think, Matthew, when we go back and we look over the past several years and think about what's generated 95% plus of our box office
revenues, it's been a pretty stable number at somewhere let's call it 110 to 125 films each year. So, as we look out over the next several years, we
would expect that same number of films to generate that amount of box office. So within that range, we don't see much deterioration.

Matthew Harrigan - Wunderlich Securities, Inc. - Analyst
Great. Thanks David. Thanks Amy.

Operator
This concludes our question-and-answer session. I would like to turn the conference back over to management for closing remarks.

Amy Miles - Regal Entertainment Group - CEO
Thank you for joining us this afternoon and we look forward to speaking again at the conclusion of our second quarter. Thank you.

Operator
The conference is now concluded. Thank you for attending today's presentation. You may now disconnect.
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